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WaterSense Focus–Three Ps

Practices

PeopleProducts

Specific fixtures and 
technologies save 

water

Partners reach 
users to change 

behavior

Actions that can be 
taken to reduce 

water use—at home, 
outdoors and at work



WaterSense Labeled Products
More than 42,000 product models have earned the label. Water factors are included in 
many ENERGY STAR certified products.

Flushing
Urinals

Showerheads Lavatory
Faucets

Tank-Type
Toilets

Weather-
Based

Flushometer
Valve Toilets

Spray Sprinkler 
Bodies

New Homes

Soil Moisture 
Sensors

Irrigation Controllers

In Development:
• Reverse Osmosis 

Home Treatment 
Systems

• Sprinkler Nozzles

https://lookforwatersense.epa.gov/products/



WaterSense Labeled Homes

• First national new home labeling program for water 
efficiency

• Helps raise awareness for homeowners on water-
efficient behaviors and encourage community 
infrastructure savings

• Applies to single and multifamily homes

• Works with other green building programs

• WaterSense labeled new homes:
• Reduce water use in new homes by at least 30%
• Are third-party certified



Growing Results – Impacts since 2006



WaterSense Partnership

https://www.epa.gov/watersense/join-watersense



Social Marketing Overview

The discipline of social marketing focuses on developing a strategic 
marketing mix to influence behavior change for sustainable, healthy, and 

equitable communities.
Or

Changing behaviors for good



Why Social Marketing?



Community-
Based Social 
Marketing 
Workbook



Social Marketing Planning Steps

• Step 1: What Is Success? Identify Purpose, Goals, and Objectives 

• Step 2: Stop, Look and Listen. Defining Research Needs 

• Step 3: The What. Identify the Desired Behavior Change 

• Step 4: The Who. Chose Priority Audiences 

• Step 5: Why They Do What They Do. Map Barriers, Benefits & Motivators 

• Step 6: The How. Plan Your Social Marketing Intervention 

• Step 7: What’s the Hook? Create an Effective Message Strategy 

• Step 8: Who Else Can Help? Identify and Enlist Partners 

• Step 9: Chart the Right Path. Develop Your Communications Plan 

• Step 10: Are We There Yet? Create an Evaluation Plan 
10



2024 Partner Social 
Marketing Calendar

• Use this calendar to get monthly 
ideas for your social media efforts 

• Learn about upcoming partner 
marketing webinars 

• WaterSense widgets



Resources for Utilities, Gov’ts & NGOs

Partner with WaterSense and 
make use of our free 
resources!



Resources for Consumers

Make the switch to 
WaterSense labeled 
products 

WaterSense website 

WaterSense guides



Resources for Facility Managers

EPA Water Score for 
multifamily 
properties

Best Management 
Practices to help 
manage water in 

facilities

Tools

Training



Resources for Builders

Consider building and incentivizing 
WaterSense labeled homes:

Reduce water use in new homes by at 
least 30%
Are third-party certified

Labeled homes can help communities that 
are facing water availability issues but still 
want/need to grow 

Reference manual features 20 
technical fact sheets focused 
on specific water efficient 
fixtures, systems, or 
practices



New WaterSense 
Labeled Homes Study 
on Carbon Reduction

• KB Home’s Oak Shade and Durango 
communities in Menifee, California

• All 219 homes in these 
communities are WaterSense 
labeled

• Estimated Water Savings: 13.5 
million gallons per year 

• Estimated Water-Related Energy 
Savings: 530,000 kilowatt hours 
(kWh) per year 

• Estimated Water-Related Carbon 
Reduction: 331,000 pounds CO2 
per year 

https://www.epa.gov/watersense/tools-and-resources



New Maintenance 
Checklist for a

Water-Efficient Home



Partner Website



Partners in Action

• WaterSense Partner Site 
includes a section where 
partners can share what 
they’re doing  

• WaterSense Partners in Action 
searchable database has lots 
of ideas



Webinars and Newsletters

• Bi-monthly webinars include partner presentations (slides + 
recordings are available) 

• Partner Pipeline and The WaterSense Current newsletters



Meet Flo

• Flo is our “spokesgallon” 
• Partners can borrow Flo for events, 

initiatives, and campaigns
• She’s a hit with adults and children!



Social Media and Widgets

• WaterSense social accounts
• Facebook and X - @EPAwatersense

• Widgets are small pieces of code for a 
website. We change it monthly and it 
changes the image everywhere the code is 
placed

• We also have content on EPA’s Flickr, 
Pinterest, and YouTube channels 

https://www.epa.gov/watersense/connect-watersense



Campaigns



2024 Calendar

• January: Look to WaterSense to Save 
All Year Long

• February: Home Is Where the Water 
Savings Are

• March: Fix a Leak Week
• April: Sprinkle in Savings
• May: Plant Your Way to a Water-

Efficient Landscape
• June: 2023 Accomplishments



2024 Calendar

• July: Get Smart With How You Water 
Your Lawn

• August: Help Out in a Drought
• September: Back to School—and 

Work—With WaterSense
• October: What’s Better Than a Water-

Saving Shower?
• November: Tackle Your Water Waste
• December: Stuff That Stocking With 

Savings



Check Out Some 
Updated Tools!

• Mulch Madness bill stuffer
• Mulch Madness social 

graphics
• Drops-to-Watts brochure

Mulch—because
wasting water
is madness.

Put a full-court press on
water waste this spring
with #MulchMadness.



Your Better Yard 
Photo Refresh

• In addition to drawings, adding 
photo versions of some 
campaign materials



Spruce Up Sprinklers This Spring

Note: Partner Only Tools



#FixALeak Tweets on X







Metropolitan Council Water Efficiency 
Grant Program

• Since 2015 cities and townships can receive grants between $5,000 
and $50,000 

• Eligible purchases include toilets, showerheads, washing machines, 
dishwashers, irrigation systems, and more.





For More Information…

Website: https://www.epa.gov/watersense
Spanish Website: espanol.epa.gov/watersense

Email: watersense@epa.gov
Helpline: (866) WTR-SENS (987-7367)

Cary McElhinney – EPA Region 5
mcelhinney.cary@epa.gov

Phone: (312) 886-4313


